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2025 has been a landmark year for Wakefield Trinity, a 
season defined by progress, ambition, and the beginning 

of an exciting new chapter for this historic club.

P A R T N E R S H I P S
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A Warm Welcome from Wakefield 
Trinity. Under the guidance of Matt 
Ellis and his family, and with a clear 
vision for the future led by CEO 
Craig Barrass, we’ve made huge 
strides both on and off the field.

After a 2024 season built on hard work, unity, 
and belief, Wakefield Trinity proudly secured 
our return to the Betfred Super League — a 
moment that marked not just promotion, but 
the reawakening of one of rugby league’s 
most storied clubs. Our return to the top flight 
has reignited passion across the city and 
reminded everyone what it means to be Trinity.

Off the field, we’ve continued to invest 
significantly in our facilities. Prior to the 
start of the 2025 season, we completed 
a full regeneration of the South Stand, 
including redevelopment of the South 
Terrace, creating an improved atmosphere 
for fans on matchdays. The upper levels 
were transformed with the addition of a 

stunning suite of premium hospitality boxes, 
bringing modern, high-spec corporate 
facilities right into the heart of the stadium.

Alongside this, the North Terrace was fully 
refurbished with brand-new terracing, 
enhancing comfort, safety, and the overall 
experience for supporters, contributing to 
a notable increase in stadium capacity and 
welcoming more fans than ever to enjoy live 
rugby league at the DIY Kitchens Stadium.

2025 has also seen a noticeable increase 
in seasonal hospitality bookings, a growing 
number of match-by-match guests, and more 
supporters than ever choosing to celebrate 
birthdays, anniversaries, and special occasions 
with us. For the first time in recent memory, 
we also have a waiting list for hospitality 
boxes — a testament to the experiences we’re 
creating at the DIY Kitchens Stadium and the 
appetite for premium hospitality in our city.

Behind the scenes, we’ve strengthened our 
Commercial team. Livvy Pick joined us part 
way through the season and has already 
made a fantastic contribution. On matchdays, 

we’re closely supported by Claire Langton, 
Holly Redman, and Meg Whitehead, whose 
hard work ensures a seamless experience 
for every guest through our doors.

As the club evolves, we’re also proud to 
offer a growing range of sponsorship and 
advertising opportunities for both individuals 
and businesses. Whether you’re a local 
startup looking to build brand awareness or a 
national company seeking visibility in front of 
engaged, loyal audiences, we have creative, 
impactful options to help you achieve your 
goals. From stadium signage and digital 
exposure to player sponsorship and matchday 
branding, there’s never been a better time 
to align your brand with Wakefield Trinity.

This brochure outlines our full range 
of 2026 Hospitality experiences and 
Sponsorship opportunities. We’re proud of 
the direction Wakefield Trinity is heading 
and we’d love you to be part of it.

Thank you for your continued support.

Warm regards,
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Rich Clement
COMMERCIAL MANAGER FOR WAKEFIELD TRINITY RLFC
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Make your mark where it matters most. Player Sponsorship 
puts you shoulder-to-shoulder with the team, giving 

you unique access, standout recognition, and moments 
you’ll remember long after the final whistle.

S P O N S O R S H I P S

Player



C O M M E R I C A L 
P L A Y E R  S P O N S O R

S T A R T I N G  A T  £ 1 , 5 0 0

As a Main Player Sponsor, your company’s name 
will be heard across the stadium every time your 
player makes an impact – whether they’re scoring, 
subbing in, or taking the Man of the Match award. 

Your brand will be front and centre on the club’s website, complete 
with a direct link, and featured on the big screen whenever your 
player is in the spotlight. It’s a powerful way to put your business 
in front of thousands of fans, both at the ground and online.

You’ll also be part of the club’s inner circle, with invitations to every 
commercial partner networking event in 2026, two tickets to the exclusive 
end-of-season awards evening, and a signed, framed shirt presented by 
your player – at your workplace or a company event, making it a moment 
to remember. From regular matchday exposure to building connections 
with fellow business leaders, this package delivers a mix of profile, 
prestige, and genuine engagement with the player and their supporters.

I N C L U D E S

PA announcements whenever 
your player is mentioned

Branding and link on player’s club profile

Logo on big screen when your player 
scores, is subbed, or is spotlighted

Invitations to 2026 networking events

Two tickets to end-of-season awards

Signed, framed shirt presentation

Frequent matchday and online exposure

Association with player and fanbase

Networking and hospitality access
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F A N  P L A Y E R 
S P O N S O R

S T A R T I N G  A T  £ 1 , 2 0 0

Picture seeing your name and photo 
right next to your favourite player on 
our brand-new Fan Sponsors Wall in the 
fanzone – the perfect way to show your 
support and be part of the club you love.

As a Fan Sponsor, you’ll be closer to the action 
than ever before, with unique access and special 
moments that money can’t usually buy.

You’ll be invited to two exclusive fan-sponsor events, 
get your hands on a framed, signed photo with your 
player, and at the end of the season you’ll be presented 
with their match-worn shirt – a proper collector’s item. 

There’s also a certificate to mark your sponsorship and 
monthly prize draws just for fan sponsors, with signed 
boots, balls and other Trinity goodies up for grabs. 

With only one sponsor spot per player and a price 
of just £1,200 (inc VAT), this is your chance to make 
a real connection with your player and the club – 
and enjoy something truly special along the way.

I N C L U D E S

Meet your sponsored player

Name and photo on the 
Fan Sponsors Wall

Two exclusive events

Framed signed photo and 
match-worn shirt

Certificate of sponsorship

Monthly prize draws
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Our digital LED perimeter boards deliver unrivalled broadcast 
exposure at The DIY Kitchens Stadium. Every partner receives 

full, exclusive stadium coverage for a minimum of two minutes 
per game, at every Wakefield Trinity home fixture, for the entire 

season. All games are shown live on Sky Sports or the BBC.

LED
A D V E R T I S I N G

S U P P L I E D  B Y



I N C L U D E S

LED perimeter board coverage

Broadcast on national TV

In-house creative production

Premium LED technology

Proven audience reach

Unrivalled Broadcast 
Exposure
Our digital LED perimeter boards 
deliver unrivalled broadcast 
exposure at The DIY Kitchens 
Stadium. Every partner receives 
full, exclusive stadium coverage 
for a minimum of two minutes 
per game, at every Wakefield 
Trinity home fixture, for the entire 
season. All games are shown 
live on Sky Sports or the BBC.

Stadium-Wide 
Visibility
We operate a clear and robust 
model, with each sponsor 
guaranteed a minimum of three 
20-second slots per half, per 
game. Your brand appears across 
the full stadium footprint, ensuring 
standout visibility both in the 
ground and on national television.

In-House Creative
All creative is handled in-house, 
through our partnership with DIY 
Kitchens and their expert digital 
marketing team. This allows us 
to offer a more cost-effective 
and agile service than clubs who 
outsource, with faster turnaround 
and greater creative control.

Cutting-Edge Tech
Our LED boards are brand new, 
club-owned, and built to the 
highest specifications. Each 
unit stands 800 millimetres high, 
mounted 100 millimetres off the 
ground for optimal TV visibility, 
and features an 8 mm pixel pitch 
for crystal-clear resolution. 

We have even developed 
proprietary software to manage 
the boards, which we are now 
in the process of licensing to 
the supplier — underlining our 
leadership in stadium innovation.

Record-Breaking 
Viewership
In 2025, Wakefield Trinity 
delivered both the highest and 
second highest peak viewing 
figures across the sport, with 
two games exceeding 500,000 
viewers each. This is a direct 
result of our exciting style of 
rugby, the buzz around the club, 
and the way we look on screen.

Exceptional Value
For businesses looking to get 
on TV, engage a passionate 
national audience, and advertise 
in sport at a fraction of the cost 
seen elsewhere, this is one of 
the most effective and forward-
thinking options in the market.

This package is available at 
£7,000, offering exceptional 
value for brands looking to reach 
large audiences with consistent, 
high-frequency messaging.
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Kit sponsorship puts your brand at the centre of the 
action, every game, every highlight, every moment. 

It’s more than logo space — it’s visibility that moves.

S P O N S O R S H I P
Kit
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S H I R T 
S P O N S O R S H I P

Across our home and away jerseys, we 
offer multiple high-impact positions:

Each position offers unique visual value, 
with shoulder, sleeve, and chest sponsors 
appearing frequently in TV close-ups, try 
celebrations, media photos, and interviews.

P O S I T I O N S

Left arm (2 sponsor positions)

Right arm (1 sponsor position)

Left collar and right collar

Right chest

Back neck

Back shoulders

Lower back

Why Kit Sponsorship Works
Your brand won’t just be seen – it’ll be part of the 
story. With coverage on Sky Sports, the BBC, 
and major press outlets, plus a steady stream 
of social content, matchday photos, and weekly 
features, your name stays front and centre. 

You’ll be side by side with elite athletes, the Wakefield 
Trinity badge, and all the energy of top-flight rugby 
league, come rain or shine. And with fans proudly 
wearing replica shirts and merch, your brand becomes 
more than a logo – it becomes part of the pride.
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S H O R T S  &  S O C K 
S P O N S O R S H I P

Want your brand at the heart of the action? Our shorts 
and socks packages offer standout spots that shine 
on the pitch, in warm-ups, and across highlight reels. 
From the back of the shorts to the flash of the socks 
mid-play, your name stays visible and in motion.

Shorts
We offer standout branding spots on the match shorts, including 
the back left, back right, and the rear central panel – a top-
choice location for visibility. These placements feature heavily 
during games, training clips, and warm-ups, giving your brand 
consistent exposure whenever the players take the field.

Socks
The socks complete the look and carry your brand right 
into the heart of the action. A highly visible position during 
matchday, especially inhighlight reels and in-play shots.
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A V A I L A B L E  I T E M S

Captains run shirt

Warm-up shirt

Training and gym gear

Staff apparel

Travel and matchday wear

O F F - F I E L D 
A P P A R E L

Your brand can appear not only on 
matchday kits but across the club’s wider 
wardrobe — giving you year-round visibility 
and a lasting link to the team’s identity. 

Seen by fans, media, and the wider sporting 
community, these items take your profile far beyond 
the stadium. Your brand can also feature on a wide 
range of off-field and training wear, including:

These items are worn by players and coaches in 
public-facing environments, media coverage, and club 
content — extending your reach well beyond matchday.



A D V E R T I S I N G

Stadium
Wakefield Trinity offers a diverse and flexible 

range of fixed stadium advertising opportunities 
designed to suit all budgets and brand ambitions.

Whether you're looking to reach 
matchday crowds, tap into TV exposure, 
or align your business with our growing 
events and conference calendar, we 
have a solution to meet your needs.

From high-impact branding on our stadium 
bollards at the main entrance, to prime TV-
facing signage in our brand-new East Stand, 

every position has been carefully selected 
to maximise visibility and engagement. 

With packages starting from just £500, and 
all printing handled in-house by Wakefield 
Trinity, it’s never been easier, or more 
affordable, to put your brand at the heart of 
the action at The DIY Kitchens Stadium.

P A R T N E R S H I P S  2 0 2 6
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S T A D I U M 
B O L L A R D S

S T A R T I N G  A T  £ 5 0 0

Located front and centre outside the main 
entrance, our branded stadium bollards 
offer all-day, everyday exposure. 

Each position offers unique visual value, with shoulder,  
sleeve, and chest sponsors appearing frequently in TV  
close-ups, try celebrations, media photos, and interviews.
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C R O W D - F A C I N G 
S I G N A G E

S T A R T I N G  A T  £ 5 0 0

Positioned across the North, East, and South Stands, 
our crowd-facing signage provides direct exposure 
to a passionate and loyal Wakefield Trinity crowd. 

Measuring 3.6 metres wide by 700 millimetres high, these signs 
are an ideal, budget-friendly option for businesses looking to 
connect with fans throughout the stadium. While not TV-facing, 
they deliver strong in-venue impact and fan recognition.



T V - F A C I N G 
S I G N A G E 
E A S T

S T A R T I N G  A T  £ 3 , 0 0 0

Located in the brand-new East Stand, 
these premium signage tiles are our 
most sought-after advertising asset. 

Measuring 3 metres by 1 metre, they are positioned 
for maximum visibility on television, with plenty 
of viral Wakefield Trinity moments in 2025 already 
captured in front of them. With only 11 tiles 
available, this is a standout opportunity for brands 
seeking high-impact, national-level exposure.
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T V - F A C I N G 
S I G N A G E 
W E S T

S T A R T I N G  A T  £ 1 , 0 0 0

Our West Stand tiles offer another excellent 
opportunity to feature your brand on live 
broadcasts and highlight packages. 

With 32 tiles available, each measuring 3 metres wide by 500 millimetres 
high, these positions deliver strong TV coverage at an accessible 
price. Perfect for businesses looking to balance visibility and value.



B E S P O K E 
B R A N D I N G 
S T A D I U M  W I D E

P R I C E  O N  E N Q U I R Y

Looking for something unique? We offer a range of bespoke 
branding options around The DIY Kitchens Stadium, including 
building exteriors, stand roofs, concessions, and more. 

From high-footfall areas to statement-making spaces, all the way up 
to full stadium naming rights, these opportunities can be tailored to fit 
your brand’s goals. Pricing is available on request, and all production 
and installation are handled in-house for a seamless experience.
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Get your brand in the spotlight with our matchday 
packages. From front-of-shirt exposure to post-match 

moments, each option delivers standout visibility 
and a premium experience your guests won’t forget.

S P O N S O R S H I P
Match
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M A N  O F  T H E  
M A T C H  S P O N S O R

S T A R T I N G  A T  £ 1 , 8 5 0

The Man of the Match Sponsorship offers businesses 
a front-row seat to the action, premium matchday 
hospitality, and the chance to play a key role in one 
of the most anticipated moments of the game.

You and nine guests will enjoy a 
table for ten in our exclusive LED 
Studio Directors Lounge, open two 
hours before kick-off and offering 
top-tier hospitality, great views, and 
a premium matchday atmosphere. 

Your brand will appear on all four 
East Stand LED screens and in 
the big screen pre-match loop, 
giving you strong visibility in the 
lead-up to the game. Before 
kick-off, you’ll head onto the pitch 
for a group photo with the club 
owner in front of the big screen 
— a brilliant visual to share online 
or display in your business. 

After the final whistle, your 
representative will choose the 
official Man of the Match and 
receive the player’s match-
worn shirt in the restaurant — a 
unique piece of memorabilia 
and a great takeaway. 

We’ll also post a dedicated social 
media feature the following week, 
with images from your day and 
a clickable link to your website 
or offer. It’s a standout way to 
connect your brand with the 
action, while enjoying the best 
of Wakefield Trinity hospitality.
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M A T C H  B A L L 
S P O N S O R

S T A R T I N G  A T  £ 1 , 8 5 0

Our Match Ball Sponsorship package delivers a 
first-class hospitality experience with standout 
brand exposure and a unique commemorative gift 
— making it one of the most complete matchday 
options available at The DIY Kitchens Stadium.

You and nine guests will enjoy 
a table for ten in our flagship LED 
Studio Directors Lounge, 
opening two hours before kick-
off. This premium space offers 
exceptional food and drink, great 
views, and full access to all the 
perks of our top-tier hospitality 
experience (see LED Studio 
Hospitality section for full details).

Your brand will feature on 
all four LED display screens in 
the East Stand and will appear 
in the pre-match big screen 
loop, perfect for promoting 
your business or a campaign 
to our loyal home support. 

Before the game, you and your 
guests will be invited onto the 

pitch for a group photo with the 
club owner, captured in front of 
the big screen — a moment that 
makes for a great social asset. 

Post-match, your representative 
will be presented with a signed, 
boxed match ball — a high-
quality keepsake perfect for 
display or giveaways.

To keep the exposure going, 
we share a follow-up social 
media post the week after the 
game, showcasing photos from 
your day with the option to 
include a link to your website or 
promotion. This is a  well-rounded 
package that combines brand 
reach, hospitality, and a lasting 
memento of your matchday.





ULTIMATE
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S T A R T I N G  A T  £ 9 , 9 9 5

M A T C H D A Y



ULTIMATE
A first in rugby league and a unique 
opportunity in professional sport, our Ultimate 
Matchday Sponsorship package puts your 
brand front and centre — literally.

Thanks to our strong relationships with Elgren and DIY Kitchens, Wakefield 
Trinity is proud to offer a different front-of-shirt sponsor for every game — 
something no other rugby league club, and few in sport, can deliver. 

With Super League front-of-shirt sponsorships averaging over 
£150,000 per season, this game-by-game model allows ambitious 
businesses to enjoy premium exposure in a truly unforgettable way.

As an Ultimate Matchday Sponsor, you take over the entire second floor 
of the South Stand, known as The Players Lounge, which becomesyour 
space for the day. Whether you want to reward staff, entertain clients, 
run a live product demo, or host a conference with a twist, we’re 
flexible in how you use it — and can accommodate up to 60 guests.

This is more than sponsorship. It’s a complete, curated 
experience — a high-impact brand platform, a memorable day 
out, and a bold statement of support for Wakefield Trinity.

Y O U R  D A Y  I N C L U D E S

Your logo on the team’s 
shirts for the match

Exclusive use of the Players’ Lounge

Two minutes of LED perimeter 
ads around the stadium

Your brand on the big screen pre-game

Digital screen branding in the 
East Stand and restaurant

Pre-game pitch access for a 
photo with the club owner

Premium pre-match dining in the lounge

Post-match Q&A with a player 
of your choice and a coach

10 match-worn shirts, presented as 
keepsakes – perfect for office display, 
client gifts, or social media giveaways 
to keep your brand in the spotlight
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Settle into the best seats in the house with Wakefield Trinity’s South Stand Hospitality 
Boxes. Offering complete privacy, first-class comfort, and unbeatable views, these 
high-spec spaces are built for making matchdays unforgettable. Perfect for hosting 

clients, rewarding your team, or enjoying the game in style, each box delivers a 
personal, premium experience that puts you right at the heart of the action.

H O S P I T A L I T Y
Unrivalled
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D I R E C T O R S ’  L O U N G E

The inner circle of Wakefield Trinity. In 2026, the LED Studio 
Directors’ Lounge evolves once again — a bold transformation 
of the club’s main restaurant into one of the most exclusive 
matchday hospitality experience in rugby league.

After inheriting the shell of the new stadium in late 2023, club owner Matt 
Ellis had the vision to create something special. Following a £350,000+ digital 
and interior upgrade in 2025, that vision is now reality — an immersive, high-
end space that sets a new benchmark for hospitality in Super League.

T H E  E X P E R I E N C E

Access opens 3 hours before kick-off

Pre-match rugby analysis from 
club legend John Kear

Live interviews with key figures 
and special guests

A two-course premium meal, 
crafted by our in-house chefs

Padded halfway-line seating in the East 
Stand — the best seats in the stadium

Post-match nibbles, sponsor 
presentations, and interviews with 
coaching staff and the Man of the Match

Tables remain available well into the 
evening, with guests encouraged 
to stay, relax, and enjoy drinks with 
club directors and special guests

This is more than hospitality. It’s a 
shared space with the people shaping 
the future of the club and the game.

P R I C I N G

Individual match guest 
£125 per person (incl. VAT)

Seasonal table for businesses 
£11,500 (+ VAT)

Seasonal table for individual guests 
£13,500 (incl. VAT)

Season ticket for individual guest 
£1,399 (incl. VAT)

A Premium Experience for the Few
Seating 260 guests, the LED Studio Directors’ Lounge is the premium space inside 
The DIY Kitchens Stadium — a place where club directors, premium sponsors, 
rugby league powers, and TV and sporting personalities gather on matchday.

Arranged in tables of 10, it’s ideal for businesses looking to entertain clients, reward 
teams, or impress stakeholders. It’s also a rare opportunity for die-hard fans to step 
inside the inner circle of Wakefield Trinity. Despite the enhancements for 2026, this 
remains one of the most accessible premium experiences in Super League.

The LED Studio Directors’ Lounge is unlike anything available at other clubs — a space where 
premium experience meets rugby league heritage, and where your seat places you shoulder-to-
shoulder with those at the heart of Wakefield Trinity’s journey. This is something truly special.

P A R T N E R S H I P S  2 0 2 6
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S O U T H  S T A N D 
H O S P I T A L I T Y  B O X E S

Private, Premium, and Unmatched in Super League. Wakefield 
Trinity’s South Stand Hospitality Boxes are a standout in Super 
League — combining comfort, exclusivity, and unbeatable views with 
a hospitality experience that feels both personal and powerful.

Fully refurbished ahead of our return to the top flight in 2025, these high-
spec boxes offer a luxurious setting for entertaining guests, rewarding 
staff, or simply enjoying the game in complete comfort.

Each box offers a unique blend of privacy and premium access, with standout 
features that set it apart from hospitality anywhere else in the sport:

This isn’t just about watching the game — it’s about owning your space 
at Wakefield Trinity, becoming part of the club’s inner circle, and offering 
your guests a matchday experience they’ll never forget.

T H E  E X P E R I E N C E

Private boxes for 12 or 24 guests

A mix of sofa seating, bar stools, 
and formal dining chairs

Your own private balcony 
overlooking the pitch

Access 2 hours before kick-off

Hot food service, with a choice of 
main courses, sides, and desserts

Complimentary fridge 
stocked with soft drinks

Waiter service direct to your box, plus 
access to a private communal bar

Reserved, complimentary parking at the 
DIY Kitchens Stadium for every game

Premium Branding Touches

Custom branded balcony signage, 
visible on TV and broadcast to 
hundreds of thousands every week

New for 2026: Branded acrylic signage 
inside your box — a personalised touch 
that makes the space unmistakably yours

S I Z E S  A N D 
S E A S O N A L  P R I C I N G

Single Boxes (12 guests) 
£13,000 (+ VAT)

Double Boxes (24 guests) 
£18,500 (+ VAT)
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A N  S T U N N I N G  N E W 
V E N U E  F O R  2 0 2 6

New for 2026, a whole new way to experience matchday at 
Wakefield Trinity. In 2026, the DIY Kitchens Stadium welcomes its 
latest transformation — a stunning reimagining of the old Cats Bar 
/ Rollin Shack, located in the South East Corner of the ground. 

This brand-new café and restaurant will serve as both a first-class bistro during the week 
and an exciting new tier of matchday hospitality, unlike anything else in rugby league.

By week, it’s a relaxed bistro serving barista coffees, artisan teas, freshly 
baked pastries, cakes, and quality breakfasts and lunches — a perfect 
spot to meet, eat, and connect in the heart of the stadium.

On matchdays, it becomes a lively hospitality space with 80 premium balcony 
seats, a two-course Game Day Menu, and live interviews with club legends. Fan 
competitions, giveaways, and games add to the buzz, with doors opening two hours 
before kick-off. Ideal for those wanting more than just a seat, this is hospitality with 
a social twist — and one of the hottest new spots in Super League for 2026.

W E E K D A Y  B I S T R O

Through the week, the venue becomes 
a relaxed, high-quality bistro

Barista coffees and artisan teas

Freshly baked pastries and cakes

Quality breakfasts and lunches

Whether you’re a local supporter, 
business professional, or visiting guest 
— it’s the perfect spot to meet, eat, and 
connect in the heart of the stadium.

M A T C H D A Y 
H O S P I T A L I T Y  V E N U E

On game days, the 	
venue transforms into a lively, 
fan-first hospitality space

80 premium balcony seats/tables 
with fantastic views of the pitch

2 delicious courses from our specially 
designed Game Day Menu

Live interviews with club legends 
and past players in the build-up

A more relaxed, social atmosphere 
— think fan competitions, 
giveaways, and games

Doors open 2 hours before kick-off, 
creating a brilliant pre-match buzz
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During 2023–2024, our Community 
Foundaiton engaged over 40,000 
participants and positively 
influenced more than 12,000 
children, with a community 
impact valued at over £500,000.

Our supported teams, including 
the Women’s Team, PDRL 

(Physical Disability Rugby League), 
LDRL (Learning Disability Rugby 
League), and Wheelchair Rugby 
League, are lifelines that foster 
inclusion and promote the love 
of Rugby League for all. 

With over 90 inclusion team 
players, we’re committed 

to ensuring everyone has 
a place on the field.

Join us as a sponsor and be 
part of this incredible journey. 
Together, we can inspire, 
engage, and transform lives 
through the power of sport.

Ready to make a real impact while fulfilling your Corporate Social Responsibility? The 
Wakefield Trinity Community Foundation drives meaningful change in our community. 

O N  T H E  C O M M U N I T Y

Impact



P A R T N E R S H I P S  2 0 2 6

A  U N I Q U E  B E N E F I T 
O F  P A R T N E R I N G

A unique benefit of partnering with Wakefield Trinity is the 
direct support your sponsorship provides to our registered 
charity, the Wakefield Trinity Community Foundation.

Meaningful social change
The Foundation is heavily funded and supported by the club.  
A percentage of all commercial revenue generated through  
sponsorship is automatically allocated to support Foundation activity

This means that your investment in the club also delivers measurable 
community impact, from grassroots rugby development to education, 
health, inclusion, and wellbeing initiatives across Wakefield

Because of the close integration between club and charity, sponsorship 
spend may also contribute toward CSR, ESG, and community 
investment targets, a valuable consideration for national brands. 
Not only are you supporting the club’s growth, but you are directly 
enabling meaningful social change in the local community.
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